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BRAZE - Al VALUE GUIDE

You Already Have Al in Braze.

Are You Using It?

From content creation to 1:1 decisioning — five ways BrazeAl cah__drive
measurable value, and how to find where it fits in your program.

PART OF PARAGON GROUP

Flve Ways AI Works 1n81de When marketers hear “Al,” they think subject lines. But BrazeAl isembedded across the entire
Braze engagement lifecycle. The opportunityisn’t to “turn on Al” — it's to know which capabilities

solvereal business problems.
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Create Predict Personalize

Work faster See what’s next Make it individual

Al copywriting, brand & tone The Predictive Suite models Move beyond segment rules. Al
controls, image generation, churn and purchase likelihood, Item Recommendations surface
content QA, Liquid and SQL help feeding predictions straight into what each customer is most

— plus BrazeAl Operator in- campaigns and Canvas. likely to engage with.

platform.

DECISIONING IN ACTION
What Al can evaluate that humans can’t
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Where does your team stand?
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Optimize Decide

Find what works Go truly 1:1

The Intelligence Suite picks Decisioning Studio optimizes
timing, channel and message; channel, message, offer, timing
Personalized Variant & Path take and frequency for every

A/B testing to the individual. customer — and keeps learning.

From Al assistance to Al agents

BrazeAl Agent Console deploys agents within Canvas and Catalogs;
Operator works alongside marketers in the workspace.

Assists Predicts Recommends Optimizes

Acts within guardrails

From Al features to Al value

?  Areyou using the Al capabilities you already have? We help you stop asking “What Al does Braze have?” and start answering “Where
can Al create the greatest impact?”

?  Which marketing activities still take heavy manual effort?

’ dicti behavi | ) s Assess Identify
¢ Areyou predicting customer behavior — or only reacting to it? your current Braze environment practical Al use cases
?  Istiming, channel and content optimized per individual?
Prioritize Roadmap
?  Isyourdata quality and governance ready for Al? by business value & complexity capabilities into action

?  Canyou tie your Al use to measurable business value?

You may already have more Al in Braze than
you realize.



